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introduction
I'm passionate about improving image quality 
throughout the dog industry. This eBook will equip you 
with the skills and techniques required to help you with 
your next dog photography project
While it’s not always possible to 
hire a professional photographer 
to shoot your next project, I don’t 
think this should hold you back 
from creating engaging imagery for 
your brand. 

This eBook has been created to 
help you up your photography 
game, using the equipment and 
resources already available to you. 

It will walk you step by step 
through all the pivotal stages of 
your next dog photography project. 
From planning your shoot and 
sourcing the right dog models 

through to editing software and 
techniques. It also explores 
actionable tips for photographing 
black dogs, multiple dogs and dogs 
with additional physical and 
behavioural needs - models that 
have an unfair reputation for being 
‘difficult’ to photograph.

Whether you’re a dog business 
owner, a volunteer for a rescue 
organisation or an aspiring social 
media influencer, I hope this book 
equips you with the skills and 
techniques you need to help you 
feel more confident shooting images 
and building your dog brand.



Defining Your 
Purpose
Before you pick up the camera, spend a few 
moments working out your brand's 'Why?' and 
the objectives behind your dog photo shoot
Storytelling lies at the heart of 
every image: the key to 
captivating photography is 
communication. Great 
photographs pair stunning 
aesthetics with a specific 
narrative, a carefully 
considered journey that 
shares key information with 
the viewer along the way. This 
is why it is vital to define the 
purpose of your dog 
photos, well before even 
thinking about picking up the 
camera. Taking a few 
moments to plan out your 
purpose will help you achieve 
a higher standard of imagery, 
shoot after shoot.

Of course, it’s natural for your 
underlying purpose to change 
slightly with every now and 
then. Asking a few key 
questions before each shoot 
will help keep you on track. 
Questions you might ask 
yourself include:

Who are these images for? 
Refining your 
demographic will help you 
connect with your audience. 
Understanding their likes and 
dislikes, where they like to 
shop and what they like to 
read will help you tailor your 
imagery to them. I highly 
recommend byRosanna’s 
Target Customer CV 
exercise, to help you 
understand your key viewer 
and how your photos can help 
them. 

Where will these images be 
seen? 
Knowing where you will be 
using your photos before you 
take them will help you craft 
the optimum composition and 
framing. Photographs 
intended for print magazines 
require different factors to 
web-based images. 
Knowing where your images 
will be seen will also save you 
time in editing and 
post-production.

https://www.byrosanna.co.uk/blog/target-customer-cv
https://www.byrosanna.co.uk/blog/target-customer-cv
https://www.byrosanna.co.uk/blog/target-customer-cv


What story do these images 
need to tell? 
The best photographs are ones 
that resonate with their 
audience and inspire them 
to take some sort of action. 
Whether that’s sharing the 
image with their friends or 
purchasing the product 
showcased in them. Every 
image has a purpose and a 
story, what do yours need to 
tell?

Why do I need these images?  
Identifying gaps in your 
existing archive will help you 
stay focussed and productive 
while shooting new 
photographs. Creating a shot 
list of images you’re aiming for 
will add structure to your shoot, 
helping you complete the 
project on time. It will also help 
you source the best dog 
models, locations and products 
you want to include.

How will these images help 
my audience? 
In order to connect and 
engage with your key audience, 
your images need to help them. 
Whether that’s introducing them 

to an exciting new product 
you’re launching, or providing 
entertainment after a long week 
at work, every image has a 
purpose.  Deciding how you 
want your images to benefit 
your audience will enable you 
to tailor your images to create 
larger campaigns and trends to 
build your identity as a brand.

The stories told in each image 
should align with your overall 
brand. Whether you’re an 
individual looking to take better 
photos of your dog to exhibit at 
home, an aspiring social media 
influencer looking to build their 
following, a dog business ready 
to launch a new product or a 
rescue organisation working 
hard to find dogs their forever 
home, everyone has a brand. 

Your brand is what ties your 
visual narratives together and 
the underlying reason your 
photographs exist. 
Understanding your brand and 
its story will ultimately help you 
curate better, high quality 
photography, which resonates 
and engages your audience.



photos for 
dog business
owners
With relatively low start-up 
costs compared to 
traditional bricks and mortar 
shops, online stores are 
becoming increasingly popular 
among business owners. It’s 
easier than ever to set up and 
run an online dog business 
from home. How do you make 
sure yours stands out from the 
crowd?

Online shopping has steadily 
grown in popularity over the 
last decade. UK ecommerce 
sales reached £677.4 billion 
in 2018 and were the third 
largest business to 
consumer ecommerce 
market globally in 2016. 
Motivations for online 
purchasing include price 
comparison and ease of 
access, which resulted in 82% 
of the UK population making 
online purchases in 2019.

Photography provides the 
perfect medium to showcase 

your business online. 
Technology has made 
photography more accessible 
than ever, with many modern 
smartphones out-performing 
the technical specifications of 
traditional cameras. You no 
longer need the fanciest, most 
expensive kit in order to 
create great photos for your 
dog business. However, on 
the whole, photography 
remains an underutilised tool 
throughout the dog industry. 

It’s not all about using high 
quality images to sell products 
or services either. There are 
plenty of ways you can use 
photography to enhance your 
dog business. Showcasing 
candid, lifestyle images on 
your business’ website and 
social media is a great way to 
share behind the scenes 
content to help your 
customers connect with you 
as a business owner. It takes 
time for new clients to get to 
know, like and trust you before 

https://www.statista.com/statistics/986802/consumers-reasons-for-shopping-online-uk/
https://www.statista.com/statistics/986802/consumers-reasons-for-shopping-online-uk/
https://www.statista.com/statistics/986802/consumers-reasons-for-shopping-online-uk/
https://www.statista.com/statistics/986802/consumers-reasons-for-shopping-online-uk/
https://www.statista.com/statistics/986802/consumers-reasons-for-shopping-online-uk/
https://www.statista.com/statistics/986802/consumers-reasons-for-shopping-online-uk/
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/articles/howourinternetactivityhasinfluencedthewayweshop/october2019#online-shopping-has-increased-across-all-main-sectors
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/articles/howourinternetactivityhasinfluencedthewayweshop/october2019#online-shopping-has-increased-across-all-main-sectors
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/articles/howourinternetactivityhasinfluencedthewayweshop/october2019#online-shopping-has-increased-across-all-main-sectors


they fully invest in your products 
or services: even more so when 
your business communicates 
almost exclusively online. High 
quality lifestyle photography will 
help you forge a relationship 
with your online community, 
enabling them to connect with 
your business day-to-day and 
watching it develop over time.

Harnessing the storytelling 
qualities of photography will 
help you build your dog 
business identity, attract with 
your ideal clients and serve your 
online community. Over time, 
these skills will develop your 
reputation as an industry expert 
and enable you to access new 
opportunities to excel your dog 
business. It will also help your 
customers better connect with 
your products if they’re able to 

see how they enhance their lives 
as dog owners. Sharing 
engaging images of your 
products and services being 
used, coupled with case 
studies and testimonials from 
happy customers makes your 
business more tangible to your 
customers.

This eBook will equip you with 
the skills to curate high quality 
photos that effectively 
communicate your dog 
business story to your 
community. It will show you 
how to utilise your existing kit to 
create stunning images for your 
business. Helping you connect 
with new customers and build 
your expertise as a canine 
professional.



photos for 
dog rescue
organisations 
Photography provides an 
effective way for rescue 
organisations to capture dogs 
and their quirky personalities. 
Social media in particular is 
a fantastic tool for rescues to 
use to connect their dogs with 
their forever families. It’s free, 
simple to set up and easy to 
maintain over time. 

When shooting photography 
for dog rescue organisations, 
it’s important to think about 
what potential adopters will 
want to see. They’ll likely be 
interested in finding out about 
a dog’s character, its likes 
and dislikes and the specific 
sort of home they’ll be looking 
for when they’re ready to be 
adopted. Documenting your 
dogs’ journeys in your rescue 
organisation will not only help 
them find the perfect family. It 
will also enable you to share 
your important work with your 
community and inspire others 
to get involved.

That’s certainly what 
happened to me! I started 
fostering for Spaniel Aid UK 
in 2019 after following a wide 
range of fosterers online. I 
knew I had the space and time 
to help and it’s been such a 
wonderful experience. 

Not only has it led to adopting 
Hen, my third foster dog, I’ve 
learnt so much about canine 
behaviour during the process. 
It’s definitely helped me 
become a better dog owner. 

To date I’ve fostered 7 
spaniels and spaniel crosses. 
While it’s been tough, 
especially when the dogs 
are first settling in, I wouldn’t 
change it for the world. The 
tears, bites and sleepless 
nights are always worth it. 
Especially when you see the 
dogs leave for their forever 
home. 



Documenting my experiences 
photographically and sharing 
them online has inspired others 
to volunteer and foster too. 

I understand many animals 
come to rescues with blurred 
pasts. Sometimes stories are 
strung together with very little 
truth, while other times a dog’s 
history is simply unknown. As a 
general rule, I suggest not 
focussing on rescue dogs’ 
pasts when you’re trying to 
photograph them; those stories 
are not ours to tell. 

Instead, we should aim to 
capture the dogs’ day-to-day 
adventures and the overall 
progress they’ve been making 
while in rescue or foster care. 
Not only will this help them find 
the perfect forever home, it also 
educates the general public 
about rescue organisations and 
dispels myths and stereotypes 
around adoption. We all know 
that not all rescue dogs are 
‘broken’ and there are plenty of 
perfect pups of all shapes, sizes 
and temperaments just waiting 
to find their forever homes.

Understandably, rescue 
organisations work with all sorts 
of dogs. Unfortunately some will 

have troubled pasts and may be 
wary of new people, especially 
when they first arrive in rescue 
or foster. Therefore, hiring a 
professional photographer 
outside of your rescue 
organisation may not always 
be a wise idea. It’s important 
to time photo shoots well, 
particularly if the dogs are 
reactive or nervous. 

You want to ensure this new 
experience is positive for 
everyone involved, especially 
the dogs. That way, the final 
photos are more likely to be an 
accurate reflection of your dog’s 
personality and temperament.

This eBook will provide you 
with plenty of tips for 
photographing all sorts of dogs, 
including rescues using tools 
readily available to you, 
including your smartphone. 

I hope rescue organisations will 
find this book helpful and will 
pass on their newfound 
knowledge to their volunteers. 
I hope the skills and tips inside 
will equip rescue organisations 
with the skills they need to take 
high quality, engaging photos 
of their dogs, whether in foster 
care or rescue kennels. 



photos for 
social media 
influencers
The online dog community is 
close-knit and supportive. It’s 
also incredibly creative. I’m 
blown away by the stunning 
landscapes, perfect poses 
and candid moments captured 
and shared on Instagram each 
day. I love scrolling through 
everyone’s profiles - they 
always inspire me to give my 
dogs the best, adventurous 
life possible.

There’s a common 
misconception that you need 
over 10K followers in order to 
be considered an influencer. In 
my experience, this is simply 
untrue. It is entirely possible to 
work with brands, attend 
organised press trips and 
build your expertise in a niche 
with a smaller following. Your 
photography skills and 
curation will definitely help 
you stand out from the crowd, 
build your following over time 
and enable you to access 
influencer experiences.

Whether you’re an aspiring 
influencer or just looking to 
share your dog friendly 
adventures for fun, 
consistent storytelling is key 
when it comes to social 
media. 

You want your followers to join 
you in your journey and to 
anticipate each new upload. 
This is easily achieved via 
niching – where you 
purposefully specialise in a 
few specific topics. It may 
seem counterintuitive at first, 
however this method will help 
you connect on a deeper level 
with your audience and 
develop your expertise in a 
specific field.

For instance, my Instagram 
Paws & Tors focuses 
primarily on dog friendly, 
outdoor content. Of course, 
the occasional indoor image 
features but on the whole I’m 
interested in sharing stories 
about my outdoor adventures 



with the dogs. My followers are 
interested in learning about long 
distance hiking, wild 
camping and paddle boarding 
with dogs – all adventures my 
two working cocker spaniels 
and I thoroughly enjoy! 

It’s taken me a while to find my 
niche, with a lot of trial and error 
along the way. However the 
more specific and intentional I 
have been with my 
photography, the easier it has 
been to curate and develop my 
brand. 

Branding is particularly 
important if you’re a social 
media influencer. Not only do 
you need to create 
photography and stories that 
connect with your community, 
you’re also looking to attract 
potential businesses to work 
with you on projects. This in 
itself requires different intentions 
when photographing, which I’ll 
go on to explain in later 
chapters. 

Fortunately, it’s common for 
social media influencers to build 
a brand around their own 
personality and experiences. 
This means it’s likely your 

photography will naturally 
compliment your day-to-day 
lifestyle. However this doesn’t 
mean image quality should be 
neglected. 

In essence, your photography 
needs to resonate with multiple 
audiences, often 
simultaneously, in order to grow 
your following and reputation 
over time. It’s entirely 
achievable so don’t be 
disheartened. You’ll be amazed 
how a little strategy behind each 
shoot will help you reach your 
influencing goals. 

I’ve outlined how to 
successfully photograph a 
selection of common images 
used by social media 
influencers in the dog industry. 
Following these techniques will 
help you better illustrate your 
stories online, while improving 
your technical photography 
skills, making your work more 
attractive to bigger businesses 
and brands. 



that’s all for now...
Head over to my online shop to continue reading

https://pawsandtors.com/product/shutter-pups-simple-steps-to-improve-your-dog-photography
https://pawsandtors.com/product/shutter-pups-simple-steps-to-improve-your-dog-photography

